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the customer's point of view. Therefore, marketing programs try to increase the value of the
desired service or product by using scientific solutions. This research was conducted with the
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aim of investigating the influence of influencers' characteristics on the intention to use
services according to the mediating role of customers' perceived value. This research is
applied in terms of purpose and descriptive-correlative in nature. The statistical population
in this research is all the followers of Mithaq School page, whose number was 3748 at the
end of 1402. In this research, the sample size was determined according to Cochran's
formula of 350 people who were selected by non-probability method. In this research, the
data collection tool was a standard questionnaire. The validity of the content has been
confirmed by the opinion of the professors and the validity of the construct using the
method of factor analysis. The reliability of the questionnaire was checked and confirmed by
Cronbach's alpha method and composite reliability coefficient. Structural equation modeling
by SmartPLS3 software was used to check the hypotheses. Based on the obtained results,
the characteristics of influencers have an effect on perceived value and intention to use
services. Also, perceived value affects the intention to use services. In this research, the

mediating role of perceived value has been confirmed.
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Extended Abstract

Introduction

In today’s competitive service markets,
understanding customer behavior and decision-
making processes is crucial for businesses aiming
to enhance customer engagement. The role of

* E-mail address: misaghgostar1400@gmail.com

perceived value in shaping customer intent to use
services has gained significant attention,
particularly in digital environments where social
influencers impact consumer choices. This study
investigates how influencer characteristics,
including credibility, expertise, and attractiveness,
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affect customers’ perceived value and their
intention to use services, with a specific focus on
educational services.

Social media influencers play a pivotal role in
modern marketing strategies, leveraging their
reputation and social connections to shape
consumer preferences. Previous studies have
demonstrated that influencer endorsements can
significantly impact consumers' trust and purchase
intentions. However, limited research has explored
the mediating role of perceived value in the
relationship between influencer characteristics and
service usage intention. By addressing this gap,
this study contributes to a deeper understanding of
the mechanisms through which influencer
marketing shapes consumer behavior.

Methodology

The study adopts a quantitative research approach,
employing a descriptive-correlational design. The
target population consists of customers of a private
educational institute, with a total of 3,748 potential
respondents. Using Cochran’s formula, a sample of
350 individuals was selected through non-
probability convenience sampling. Data were
collected via a structured questionnaire, which was
adapted from validated scales and assessed for
reliability and validity before deployment.

The questionnaire comprised items measuring
influencer characteristics, perceived value, and
service usage intention. The constructs were
evaluated using a five-point Likert scale. To ensure
construct validity, confirmatory factor analysis
(CFA) was conducted, and internal consistency
was assessed through Cronbach’s alpha and
composite reliability (CR). Structural equation
modeling (SEM) using SmartPLS 3 software was
employed to test the hypothesized relationships
and the mediating role of perceived value.

Results and Discussion

The results confirmed the significant impact of
influencer characteristics on perceived value and
service usage intention. Specifically, credibility,
expertise, and attractiveness positively influenced
customers' perceptions of service value, which, in
turn, affected their intention to use the service.

o Influencer Characteristics and Service
Usage Intention

The analysis indicated that influencer attributes

significantly affect customers’ intent to use
educational services. Consumers tend to trust
recommendations from influencers who

demonstrate expertise in a specific domain.
Furthermore, influencers' ability to communicate
effectively enhances their persuasiveness, leading
to greater customer engagement.

e Influencer Characteristics and Perceived
Value

The study found that influencer characteristics
positively influence perceived value, which plays a
crucial role in shaping consumer behavior.
Customers who perceive a service as valuable due
to influencer endorsements are more likely to
engage with it. This finding aligns with prior
research suggesting that influencers create an
added value perception for brands, making their
recommendations more persuasive.

e Perceived Value and Service

Intention

Usage

The results demonstrated a strong relationship
between perceived value and service usage
intention. Customers who believe they are
receiving high value from a service are more likely
to use it. This supports the argument that marketing
efforts should focus on enhancing perceived value
to drive customer engagement.

o Mediating Role of Perceived Value

The mediation analysis confirmed that perceived
value partially mediates the relationship between
influencer characteristics and service usage
intention. This implies that while influencer
credibility and attractiveness directly impact
consumer decisions, their influence 1is further
reinforced by the perceived value of the service.

The findings underscore the importance of
strategic influencer partnerships in marketing.
Businesses should carefully select influencers who
align with their brand values and possess high
credibility in  their  respective  domains.
Additionally, the study highlights the necessity of
leveraging influencer marketing not only for direct
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promotions but also for enhancing the perceived
value of services.

Conclusion

This study provides empirical evidence on the
significant role of influencer characteristics in
shaping consumer behavior, particularly through
the mediating effect of perceived value. The
findings suggest that businesses, especially in the
education sector, should integrate influencer
marketing  strategies to enhance customer
perception and drive service usage.

Practical implications of the study include:

e Selecting influencers with high domain
expertise to establish credibility and trust.

e Ensuring influencers effectively
communicate the unique value propositions
of the service.

e Using influencer marketing to create an
emotional connection with consumers,
thereby enhancing perceived value.

e Focusing on long-term  influencer
collaborations to maintain ~ brand
authenticity and customer trust.

Future research could explore the impact of
influencer marketing across different service
industries and investigate additional factors, such
as consumer personality traits, that may moderate
the relationship between influencer characteristics
and service adoption. By continuing to refine
influencer marketing strategies, businesses can
maximize customer engagement and drive
sustainable growth.
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