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due to its many benefits and functions, and therefore the main goal of this study is to

determine the criteria that can be used in brand evaluation and to develop a brand

Keywords evaluation model based on financial report data. This study was conducted with a

qualitative and quantitative approach in 2024 and 2025. In the first stage, in-depth
Brand, interviews with experts were used to identify criteria that can be used in brand
financial reports, quantification, and in the second stage, after screening using the fuzzy Delphi method,
intangible asset, criteria derived from financial reports and usable in brand evaluation were introduced.
value, Finally, the brand measurement model was fitted using the structural equation approach.

Delphi-fuzzy. Accordingly, 28 final criteria for brand quantification were classified into five main groups

including financial criteria, internal processes, customers, capital market, and innovation,
and their impact on brand value was confirmed. Measuring brand value is very important
because it directly affects the pricing power and profitability of the company. This ensures
customer loyalty and creates a sustainable competitive advantage. Ultimately, this
measurement shows investors the health of the company's key intangible asset and
optimizes marketing efficiency. By measuring the brand, the company's stakeholders will
also be able to make sound economic decisions based on the real value of the assets and
participate in the optimal allocation of resources.
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_ In the contemporary knowledge-based economy,

Introduction intangible assets have become central determinants
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of corporate success, competitiveness, and long-
term value creation. Among these assets, brand
value occupies a particularly strategic position, as
it embodies customer perceptions, trust, loyalty,
and expectations accumulated over time. A strong
brand enhances firms’ pricing power, stabilizes
revenue streams, reduces customer acquisition
costs, and serves as a protective mechanism
against market volatility. Consequently, accurate
measurement of brand value is essential not only
for managerial decision-making but also for
investors, analysts, and other stakeholders seeking
to assess the true economic value of firms.

Despite its importance, brand valuation remains
one of the most challenging areas in accounting
and financial reporting. Traditional brand valuation
approaches are largely rooted in marketing
perspectives and rely heavily on perceptual,
qualitative, or survey-based indicators such as
brand awareness, loyalty, and associations. While
these measures capture important dimensions of
brand equity, they often lack objectivity,
comparability, and auditability. Conversely,
financial approaches tend to oversimplify brand
value by reducing it to single financial indicators
or residual measures derived from market value,
thereby failing to reflect the multidimensional
nature of brands. This methodological divide has
resulted in a persistent gap between marketing-
oriented brand valuation models and financially
grounded measurement frameworks.

In financial reporting practice, the value of brands
is rarely recognized explicitly in balance sheets,
leading to an underrepresentation of firms’
intangible asset base and limiting the usefulness of
financial statements for economic decision-
making. This limitation is particularly pronounced
in emerging and volatile markets such as Iran,
where macroeconomic uncertainty amplifies the
strategic importance of strong brands as stabilizing
assets. In such contexts, stakeholders increasingly
demand valuation models that are objective,
transparent, and based on publicly available and
verifiable financial information.

Addressing this gap, the present study aims to
develop a comprehensive multi-criteria model for
brand value evaluation grounded in financial
reporting data. By integrating qualitative expert
judgment with quantitative financial indicators, the

study seeks to operationalize brand value in a way
that bridges the divide between intangible asset
theory and practical financial analysis. The
proposed model emphasizes measurability,
reliability, and applicability, offering a systematic
framework through which brand value can be
assessed, compared, and incorporated into strategic
and financial decision-making.

Methodology

This study adopts a mixed-method research design,
combining qualitative and quantitative approaches
to develop and validate a financial-report-based
brand valuation model. The research process is
conducted in three sequential stages over the years
2023 and 2024, each designed to ensure conceptual
rigor, empirical validity, and practical relevance.

In the first stage, a qualitative exploratory
approach is employed to identify potential criteria
for brand value measurement that can be derived
from financial reports. In-depth semi-structured
interviews are conducted with academic experts
and experienced practitioners in accounting,
finance, and brand management. Using purposive
sampling, interviews continue until theoretical
saturation is achieved, resulting in a final set of 15
expert interviews. The qualitative data are
analyzed through content analysis and open
coding, leading to the identification of an initial
pool of 38 brand-related criteria. These criteria are
subsequently classified into five overarching
dimensions:  financial performance, internal
processes, customers, innovation, and capital
market indicators.

In the second stage, the initial criteria are refined
and screened using the fuzzy Delphi method. A
structured questionnaire is designed and distributed
among 20 experts, who evaluate each criterion
under optimistic and conservative scenarios using
a ten-point scale. Fuzzy logic techniques are
applied to aggregate expert judgments and
calculate consensus levels for each criterion. Based
on predefined threshold values, criteria that fail to
achieve sufficient expert agreement are eliminated.
This process results in a final set of 28 measurable
criteria that are directly or indirectly extractable
from firms’ financial reports.

In the third stage, the proposed brand valuation
model is empirically validated using structural



Journal of Novel Explorations in Computational Science and Behavioral Management 3

equation modeling. A survey instrument based on
the refined criteria is administered to a sample of
400 senior accountants and financial managers
selected through random convenience sampling.
Partial least squares structural equation modeling
is employed to assess the measurement model’s
reliability, convergent validity, and discriminant
validity, as well as the structural relationships
between brand value and its underlying
dimensions. Statistical adequacy is evaluated using
standard indicators such as Cronbach’s alpha,
composite reliability, average variance extracted,
the Kaiser—Meyer—Olkin index, and Bartlett’s test
of sphericity.

Results and Discussion

The empirical findings provide strong support for
the validity and robustness of the proposed multi-
criteria brand valuation model. The qualitative
phase confirms that brand value is inherently
multidimensional and cannot be adequately
captured by single financial indicators or purely
perceptual  measures.  Experts  consistently
emphasize the necessity of integrating financial
outcomes,  operational  efficiency,  market
performance, customer-related indicators, and
innovation-related investments to reflect the
economic substance of brand value.

The fuzzy Delphi results lead to the selection of 28
criteria across five dimensions. In the financial
dimension, indicators such as operating profit, net
income, sales revenue, gross profit margin, capital
size, and return on assets emerge as significant
contributors to brand value. These indicators
reflect the financial outcomes of brand strength
and demonstrate how brand-related advantages
translate into superior profitability and efficiency.
Conversely, certain liquidity-related measures,
such as operating cash flow ratios, fail to reach the
consensus threshold, suggesting that experts
perceive them as less directly linked to brand
value.

Within the internal process dimension, variables
including firm size, growth rate, investment in
machinery and equipment, employee
compensation, and return rates of sales are
identified as meaningful. These results highlight
the role of organizational scale, operational

capability, and process quality in supporting brand
performance. The exclusion of social responsibility
disclosure and fixed asset levels indicates that,
while relevant conceptually, these factors may not
provide sufficient discriminatory power for brand
valuation when relying solely on financial report
data.

The customer dimension emphasizes advertising
expenditure, firm longevity, market share, revenue
stability, and industry type as key indicators. These
findings reinforce the notion that sustained market
presence, consistent revenue generation, and
strategic positioning are central to brand value
creation. Notably, short-term sales growth and raw
operating cash flows are excluded, suggesting that
experts prioritize stability and long-term customer
relationships over short-term fluctuations.

In the innovation dimension, research and
development expenditure, introduction of new
products, capital expenditures, product diversity,
and recognized intangible assets are retained as
significant indicators. This result aligns with
theoretical expectations that innovation capacity
enhances brand differentiation, adaptability, and
future value creation. The exclusion of excess cash
flow over capital cost further underscores the long-
term orientation of brand-related innovation
investments.

The capital market dimension includes market-to-
book value differentials, free float shares, trading
volume, return on investment, price-to-earnings
ratios, and price-to-sales ratios. These indicators
capture how capital market participants perceive
and price brand-related information. Their
significance suggests that brand value is reflected
not only in internal financial performance but also
in external market assessments and investor
behavior.

Structural equation modeling results confirm that
all five dimensions have statistically significant
and positive relationships with overall brand value.
Among them, internal processes and capital market
indicators exhibit the strongest path coefficients,
indicating that operational efficiency and market
perception play dominant roles in brand valuation
within the proposed framework. Reliability and
validity tests demonstrate high levels of internal
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consistency and convergent validity, confirming
the methodological soundness of the model.

These findings contribute to the literature by
demonstrating that brand value can be
meaningfully operationalized using financial
reporting data, without relying exclusively on
subjective marketing metrics. By translating

intangible brand attributes into observable
financial  indicators, the model enhances
transparency, = comparability, and  decision

usefulness for a wide range of stakeholders.

Conclusion

This study develops and validates a comprehensive
multi-criteria model for brand value evaluation
based on financial reporting information. By
integrating expert judgment, fuzzy Delphi
screening, and structural equation modeling, the
proposed framework addresses long-standing
challenges in brand valuation related to
subjectivity, lack of comparability, and limited
financial relevance. The findings demonstrate that
brand value can be systematically measured
through a combination of financial performance,
internal processes, customer-related indicators,
innovation activities, and capital market metrics.

The practical implications of the study are
substantial. Managers can use the model to assess
the effectiveness of brand-related investments,
optimize resource allocation, and justify long-term
strategic initiatives. Investors and analysts benefit
from a more transparent and financially grounded
representation of brand value, enabling more
informed  valuation and risk  assessment.
Regulators and standard-setters may also draw
insights from the model when considering
enhanced disclosure practices for intangible assets.

While the proposed model improves objectivity
and applicability, it is not without limitations.
Financial reports are inherently historical and may
not fully capture forward-looking or perceptual
aspects of brand value. Additionally, the weighting
of criteria, despite expert consensus, may still
involve a degree of subjectivity. Future research
could extend this framework by incorporating
longitudinal data, industry-specific calibrations, or
hybrid models that integrate financial and market-
based perceptual measures.

This study represents a significant step toward
bridging the gap between intangible asset theory
and financial reporting practice, offering a robust
and actionable approach to brand value
measurement in emerging market contexts.
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